Chance Chipman

Senior Product Designer
Bend, OR | cchipman815@gmail.com | (503) 710-4856 | ChanceChipman.com | linkedin.com/in/chance-chipman

SUMMARY

| help consumer brands grow revenue through experimentation-driven product design and Al-enabled workflows. Over
12 years, I've led 0-to-1 platforms (JRNY: 500K+ members, 156K paid subscribers), scaled design systems across 10+
brands, and pioneered design-to-code tooling that ships production-ready work in hours instead of days. | stay hands-on
across the craft, from discovery through interaction and visual design to responsive, accessible builds. | combine
behavioral research, conversion architecture, and technical craft to build experiences that measurably move the
business. Every decision starts with what's best for the user, then what's best for the business.

EXPERIENCE

Senior Product Designer, Pillar4 Media Charlotte, NC (Remote) - 2023 — Present
Lead the design function across 10+ brands at a time within a 20+ brand portfolio for a media and commerce company.
Manage a product design team (two product designers, one visual designer) and own hiring, design reviews, the design
roadmap, design ops, and craft standards. Design reports up through a product-side leader, so the design org runs on me,
and | stay hands-on in the work every day.

* Lead UX strategy, design on the experimentation program, and design system governance (components, interaction
patterns, accessibility) across 10+ consumer and B2B partner brands at a time.

* Lead design on Pillar4's A/B testing program: hypotheses drawn from behavioral data and competitor evaluations,
responsive variant design in Figma, and post-test analysis across conversion, engagement, and revenue per visitor.
Each variant starts with a user need, then earns its keep on the metrics. Generated $25M+ in measurable revenue to
date.

* Explored and built data-visualization models and dashboards for our owned-and-operated brands, turning raw testing
metrics into views the team uses to read experiment performance.

* Use Al across the design process, not just delivery: concept exploration, Al image models for visual direction, and design
heuristics and principles encoded into the workflow. Rebuilt the design-to-dev pipeline around Claude, Claude Code, and
Figma MCP, shipping production-ready, responsive code in hours instead of days. Now scaling these Al workflows into
PM and engineering practice.

* Designed and shipped the Commerce Link Platform (0-to-1), an internal tool for managing affiliate links across 20+
brands. | designed the full interface and interaction patterns around how editorial, SEO, product, and paid teams actually
work, so it was adopted company-wide at launch.

* Lead design strategy for Swolverine, a DTC ecommerce brand Pillar4 acquired, redesigning product pages through cart
and checkout for responsive web. My BowFlex commerce background makes me the person the team leans on here.

* Own brand identity and management for AARP, Fortune, Self, NCOA, and Sports lllustrated: visual and messaging
consistency across every touchpoint, plus modified logos, typography, color palettes, and tone of voice on custom
landing pages.

UX/UI Designer, BowFlex Inc. Vancouver, WA (Hybrid) - 2018 — 2023
Established BowFlex's first Web UX practice. Led design across 6 brands including BowFlex, JRNY, Schwinn, and Nautilus,
defining 1A, component libraries, and design systems.

* Built the JRNY connected fitness platform from scratch (0-to-1): JRNY.com, subscription onboarding, and accessible
account flows. Designed onboarding around what made sense to a new member first, hands-on through interaction and
visual design, supporting growth to 500K+ members and 156K+ paid subscribers.

* Owned the full BowFlex ecommerce redesign across responsive web and connected fithess devices: product pages and
cart through checkout, the post-purchase experience, and into the JRNY subscription. Reasoned every step from the
buyer's side first, partnering with product, engineering, and marketing across financing, delivery logistics, and accessory
add-ons.

* Ran and sat in on qualitative usability sessions and competitor evaluations, turning what | heard directly from users into
changes across the purchase and onboarding flows.



* Set post-purchase email strategy and built post-purchase flows directly in the CMS, then managed every subscription
edge case so members could pause, change, or cancel without hitting a wall.

* Helped shape the BowFlex rebrand and a Schwinn refresh, pushing a tech-forward, web-first direction across brand
foundation (mission, vision, core values, target audience, market positioning) and visual and messaging consistency
from website to advertising and packaging.

Web / Visual Designer, JustUs Advertising Vancouver, WA - 2014 — 2018
* Led brand identity and brand marketing for regional and national clients, including national CrossFit gyms, outdoor gear
retailers, and pest control companies. Managed clients directly and ran projects end to end at a small agency.

* Delivered the full agency range: print, social, responsive web, mobile apps, and multi-channel campaigns.

PROJECTS

* Fitness Coach App (native iOS, 0 - 1): Designed and built a native iOS fitness tracking app with an Al Conversational
Coach that keeps users on their goals. A hands-on build end to end: interaction and visual design, an accessible Ul, and
responsive layouts, wired to the Claude API with Google Health and Apple Health integrations.

* Italian Study App (native iOS, 0 - 1): Designed and shipped an educational app mapped chapter-by-chapter to
'Prego! An Invitation to Italian', with bilingual study guides. Claude powers quick-translate and chapter parsing; a Google
text-to-speech integration voices every Italian word and phrase. Owned the experience from information architecture
through visual design.

SKILLS

Strategy: 0-to-1 product, conversion architecture, experimentation programs, monetization, commerce, product discovery
Craft & Systems: Interaction design, visual design, responsive design, design systems, design-to-code handoff,
prototyping, data visualization, accessibility, HTML & CSS

Al Workflow: Claude & Claude Code, Figma MCP, Al image models, design heuristics & principles, design-to-production
front-end, team enablement

Research: Competitor evaluations, formative research, usability testing, hypothesis development, behavioral analysis
Brand: Brand identity, brand strategy, visual systems, messaging consistency

Tools: Figma, Claude, Figdam, Adobe Creative Cloud, Notion, mouse tracking apps, customer engagement apps

CONTINUING EDUCATION

Anthropic Academy — Al Fluency. Anthropic's framework for collaborating effectively with Al. The formal grounding
behind the design-to-dev workflow | built at Pillar4 with Claude, Claude Code, and Figma MCP.



